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1. Small and Medium Enterprises (SMEs)
2. Domestic

3. Clear vision

4. Heterogeneity
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5. Generalized theory

6. Conceptual level

7. Micro-organization

8. Turnover
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9. Enterprise
10. Small firm

11. Medium sized firm
12. Measures of Growth
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1. Empirical growth research
2. Inflation rate

3. Currency exchange rate

4. High-technology
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5. Make-or-buy
6. Output

7. Evolution

8. Business sector
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9. Information technology

10. Electronic commerce
11. Driver
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1. Cost center
2. Full-scale
3. Business Growth
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4. Ahead of need
5. Start-up
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6. Business Value from Use of the Internet
7. Brochure ware
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1 Business Support

2. Little future
3. Business Network
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4. E-business
5. Internal network
6. Level of Internet adoption
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7. Alliance

8. Account

9. Non-adopter

10. Internet presence
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1. Domain name
2. Business integration

3. Interactive
4. Secure transaction
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5. Business transformation

6. Business Technology Strategy

7. Technological forecasting activity

8. Proactive technology strategy
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9. Reactive technology strategy
10. Aggressive

11. Cooperation network

12. Product cycle



A 8t Bl 045 o)l g s
[F] .55 azgs (o> j5b 4 il

as @L@JJM QT ‘Q\)il.: 3 uﬂ.lgl.: IR
Yzl iyls (gysld 5l g, 4y s, ool
005 ol gloeddls 150 i
ey 50 510 5 mgls Wldlas aiws
Sgbd b loesyh o 50 095 (Medli
b b glocsys as aes oo olid asaz o YU
rdye glvaiype oo (g)slid o)l 5l YL
oS 4 cond (V0 s Mleo b
WS geooliinl (658 3l (3 s s yo45
shlo lbesis as aes o lid cpl aiius
S a5 o 1) oSl l ()l cape
51 ailyce Ll 15 il angs 995 (slas e
SreS e b (2l sla)lil )3 cope o)
sl yo cuse Q:’.‘ Sloul aie b awolio jo
[7] s eoliiwl oy

/)0 a3 spaly ) CayIis) gdi -V
Jypans

b 4 el e g Pl i Ly
Sl g S 505 dngs 4y ;01 ogilly
Ansoff Jow .cul dsax slalil g Veame
Sype 4o Saplyt a5 Jlpde sl o2 jeie
Slocgyslid Sl oslatul b Joame o 5l axusgs
oS el aihe S Comy S il
S50 Sy Sl lond Al j0 a5 (g3,
il ) Slge Jold 0,05 o0 1,3 ala>de

ML ) Soid
Ngaze (09,8 sl (Jlazms slaUs |
Bgfise ol 3gzge slalil o Sg2ge
Gl b s & al e T sla JULS

1. Scope
2. Core business
3. Alliance
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4. Alliance advantage
5. Alliance partners
6. Firm-specific advantage
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7. Internationalization
8. Economies of scale
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1. Customer service
2. Promotion

3. Supporting sales
4. Market segment
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5. Market sub-segments
6. Feedback

7. Supercomputers

8. Online forums
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9. Newsgroups
10. Rush to market
11. Formal system

12. Product concepts
13. Voice of the customer
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1. Target

2. Concept screening process
3. Testing

4. Validation

5. Manufacturing development
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6. Business setting

7. Adaptive system

8. Superior performance

9. Sustainable competitive advantage
10. Temporary advantage

11. Scale
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12. High-risk

13. Multiple

14. Participation

15. Across industries
16. Economic efficiency
17. Autonomy
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1. Association
2. External communication
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3. Economic performance effects
4. Internal communication
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